EMAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

2y Epyaneiobnkn
| AVTaywVIOTIKOTNTAS

MNA MIKPEZ & NMOAY MIKPEZ ENMIXEIPHZEIZ

H enmixeipnon ZIMOYAHZ KIM. XPHZTOZ nou edpelel oTnv nepipepeia KENTPIKHE MAKEAONIAZ evtayxbnke oTn
dpaon «EpyaAgioBrkn AvTaywvioTIKOTNTAc» npolnoAoyiopou 400 ekart. Eup®. H dpdon oToxeusl atn BeATiwan TG
avTaywvioTIKOTNTAG TWV HIKPWV Kal MOAU HIKP®V EMIXEIPNOEWV, ENEVOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIGHO TOUG,
TNV UI0B£TNON cuUCTNRATWV TuNonoinang & nigronoinong, kaBwg kal o€ branding kal Yn@iakr npoBoAr).

O ouvoAikdG npoUnoAoyIoNOG TnG engvduong eival 79.696,14 € ek Twv onoiwv n dnuoéoia dandvn aveépyeTal o€
39.848,07 € kal cuyxpnuatodoTeital ano Tnv EAAGda kalr To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng ‘Evwong.

To ENIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPOG XPNHATO3O0TNON Kal UAonolgiTal, nepiAapgBavel enevdUoeig
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiouog

v MaoTonoinon MpoidvTwy — YNnpeoiwv — Aladikaoiwv

v Suokeudaaoia - ETIkETa - Branding

v Wnoelakn MpoBoAn

v MeTapopika peoa

v MigBoAoyIkd KOOTOG epyalopévwy (VEO MPOCWNIKO)

M£ow TNG CUHHETOXNAG 0TN Apdon, N eNIXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v al&non Tng kepdopopiag Tng

v gvioxuon Tng eEwoTpEPEIac

v €NEKTACN TNG AyopAac PE TN NPoCBnKn VEWV MPoidVTWY & UMNNPECIOV
v €€Eao(AAion uwnAOTEPNG MoIOTNTAG NPOIOVTA & UMNpPETieg

v al&non TNG NapaywyikotTnTag & BeATiwon ASITOUpYIKWV 31adIKaoiwV
v gvioxuon TngG eniXEIpNPATIKOTNTAG

v dnuioupyia / diaTripnon MNoloTIK®wV BECEWV Epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBNKe n eniXgipnon ano@EpovTag opeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAG KABwg

Kdl TNV TOMIKMA OIKOVOMid.
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Me tn ouyxpnpatoddétnon tns EAAGSas kal tns Eupwnaikns Evwons



EPANEK 2014-2020

OPERATIONAL PROGRAMME
COMPETITIVENESS - ENTREPRENEURSHIP«INNOVATION

Competitiveness
Toolbox

FOR SMALL AND VERY SMALL ENTERPRISES

The enterprise CHRISTOS SIMOYLIS based in CENTRAL MAKEDONIA region, has joined the Action “"Competitiveness
Toolbox” with a total budget of 400 million €. The Action aims at supporting existing small and very small
enterprises, in order to upgrade and improve their competitive position in domestic and international markets, by
investing in the modernization of their production equipment and by adopting product certifications.

The investment’s total budget is 79.696,14 € out of which 39.848,07 € is public expenditure. The Action is co-
financed by Greece and the European Union - European Regional Development Fund.

The approved co-financed Business Plan includes investments on the following categories:
v/ Machinery - Equipment

v Quality system, Standardization, Certifications etc (up to 100% of the total budget)

v' Means of transportation

v Packaging & Branding

v’ Digital Promotion

v Wage cost for new personnel

Through the participation in the Action, the enterprise achieved:
Competitiveness improvement

Increase of profitability

Reinforcement of an extrovert business profile

Market expenditure by adopting new products and services
Creation of better quality products and services

Increase of productivity and improvement of operational procedures

Entrepreneurship Reinforcement
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Creation/ retention of jobs

The support of EPANEK proved beneficial, not only for the enterprise but for the competitiveness of the national as

well as the local economy.
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